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CIRCULAR
Sub:- Publicity aand Promotional drive for Rural Employmen:
Generation Frogramme (REGP) in the Golden Jubilee year of
KVIC. |
Background

REGP scheme is the flagship programmne of KVIC and has been given utmos
priority by Ministry of ARI, Govt. of India. The scheme is not only reviewed at the
level of Commissioner for KVI but also by Secretary, Mimstry of SSI & ARI, Govt. of
India every month. Needless 10 mention that there is a need to boost the REGP scheme
for implementation and for improving quality of rhe programme, especially for
achieving the social category targets and the industry- vise targets stipulated by Govt.
of India.

Promotional campaign to resch target categories of REGP.

2005-06 is the Golden Jubilee year since KVIC will be completing S0 years of
achievement in successfully generating Rural Enployment in the country. To celebrate
this historical event it has been decided to launch a Publicity—cum-Promotional
Campaign for the sector with special focus on REGP :cheme. The salient features of
promotional efforts to be undertaken at the field level by the Directors of KVIC and
State/U.T. Khadi & V.1. Boards are as detailed below:

1. REGP Mela : A REGP Mela in form of workshop and exhibitton mayv be

organized in each District / State to highlight the REGP scheme and créate awareness

for the unemployed as well s to highlight the success stories of successful REGP

entrepreneurs. The event could involve the following

i) Distribution of sanction letters to REGP entrepreneurs who have been
sanctioned the project by bank through Hon'ble Union Minister of ARI (as per

his convenience )

Regpodd skiop nsk jan ‘necord nole






